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TOURISM IN ONTARIO 

• Generated $28 billion in receipts  

• 141 million visitors 

• Tourism is the largest employer of 

young workers in Ontario 

Northern Ontario (RTO 13a, 13b & 13c) 

• Generated $1.5 billion in receipts 

• 8.1 million visitors 

• 40% of the Northern Ontario 

workforce  

• 25% of businesses are tourism 

related 

Northeastern Ontario (RTO 13a) 

• $699 million in receipts  

• 2.08 million overnight visitors 

• 2.16 million same-day visitors 

 

Note: Based on 2012 Statistics  
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ONTARIO TOURISM MARKETING PARTNERSHIP CORPORATION 
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OTMPC: OUTDOOR ADVENTURE PROGRAM  

– Increase awareness of nature & adventure tourism 

– Increase incremental visitor spending 

– Increase visitation to Outdoor Adventures website 

– Engage and connect adventures with Ontario’s 

experiences and operator packages with the goal to 

increase yields in 2015/2016 
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2015/2016 MARKETING CAMPAIGN   

 2 key target markets – Domestic/US and UK 

 Use the “Find Your Great” theme & Ray Mears with a 

contest centered on Temagami & the legend of Grey Owl 

 Work with key partners 
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WHO IS RAY MEARS? 

 World’s authority on bushcraft and survival 

 TV – Tracks; World Of Survival, Trips Money Can’t Buy, Wild Britain, How 

The West Was Won and more 

 Woodlore - UK’s premier school of Wilderness Bushcraft 

 Author of 11 books 
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2016 CONTEST – WIN an EPIC Trip with Ray Mears  
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UK MARKETING CAMPAIGN 

• Ontariotravel.net/ukadventure   

• Ray Mears Contest 

– Article in London Times 

• Packages, Destinations, Activities 

• E-newsletters (70K UK consumers) 

• Social Media 

• Tour Companies 

– Holidays Active 

– Wild Treks 

• Media & Other Partners 

– The Independent 

– Adventure Travel 

– Ramblers 

– Timeoutdoors.com 

– British Canoeing 

– Mountain Warehouse (Retailer) 
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http://adventure.travelontario.co.uk
http://adventure.travelontario.co.uk


FIND ADVENTURES BY  

ACTIVITY, CATEGORY OR LOCATION 
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ADVENTURE PACKAGES IN NORTHEASTERN ONTARIO  
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SAMPLE OF UK CAMPAIGN PROMOTIONS   
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SAMPLE OF UK CAMPAIGN PROMOTIONS   
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Sample of UK Campaign Promotions 

• Mountain Warehouse e-
newsletter  

• Reach: 700K people 
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DOMESTIC & US MARKETING CAMPAIGN 

• https://www.ontariotravel.net/en/
play/outdoor-adventures 

• Ray Mears Contest 

• Packages, destinations, activities 

• E-newsletters 

• Social Media 

• Media Partners 

– Rapid Media  
• 4 magazines 

• Reel Paddling Film Festival  

– Paddling.net (US based) 

– Outdoor Adventure Show, 
Toronto 
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TOURISM OPPORTUNITIES FOR TEMAGAMI  

 Leverage marketing campaign for Temagami 

– Promote the Ray Mears Contest 

– Support/enhance Temagami Canoe Festival & 
other tourism experiences (e.g. Grey Owl Exhibit) 

– Encourage tourism businesses to create packages 

– Align Temagami tourism campaigns with OTMPC 
and Northeastern Ontario 

– Share media releases 

–  Other?  
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